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AKSIGORTA COMPLETED THE FIRST QUARTER OF 2025 WITH A 92% GROWTH IN NET TECHNICAL
RESULT AND A 29% INCREASE IN NET PROFIT, REACHING 352 MILLION TL

2025 FIRST QUARTER EXECUTIVE SUMMARY

In the first quarter of 2025, Aksigorta has continued to prioritize high-margin products as part of its
profitable growth strategy, achieving a 92% year-on-year increase with a net technical result of 543
million TL. The Company’s combined ratio improved by 5 percentage points, reaching 121%. Net Profit
increased by 29% to 352 million TL, while the Solvency Ratio reached 138%.

As part of the company's profitability focus, the key highlights in premium production growth
compared to the same quarter of the previous year are summarized as follows:

e The health product group maintained its position as the fastest-growing segment, with a
growth rate of 65%, and its share of total gross premiums increased by 11 percentage points,
and reached to 25%

e The product portfolio with high capital consumption and low profitability has been reduced

e Asaresult, gross written premiums amounted to 8,797 million TL, reflecting an 8% decrease
compared to the same period last year

e Interms of channel breakdown, the share of the corporate channel increased by 9
percentage points to reached to 47% while the agency share decreased by 10 percentage
points to 41%. The bank channel continued its growth, rising to 13%

GWP (m TL)
1028 1025 avoy

MTPL 1,624 1,067 -34%
MOD 2,005 754 -62%
Non-Motor 4,583 4,769 4%
Health 1,340 2,207 65%
Total 9,551 8,797 -8%

e The company's technical profit has shown strong year-on-year growth, increasing by 92% to
reach 543 million TL. The largest impact came from the non-motor segment, which grew by

135%
(mTL) 1Q24 1Q25 A YoY
MTPL -527 -621 17%
MOD 271 158 -42%
Non-Motor 378 888 135%
Health 160 117 27%
Total 282 543 92%
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e The combined ratio improved across all segments, and with an 11pp improvement in the loss
ratio (1Q25: 83%; 1Q24: 94%), the overall combined ratio improved by 5 percentage points,
reaching 121% (1Q24: 126%)

e Financial income amounted to 1,018 million TL. The Government Debt Instruments Fund,

classified at fair value through profit or loss, incurred a valuation loss of approximately 0.4
billion TL due to the movements in interest rates observed in March

Summary Financials
(mTL) 1Q24 1Q25| AYoY

GWP 9,551 8,797 -8%
Net Technical Result 282 543 92%
General Expenses -467 -625 34%
Financial Income 908 1,018 12%
Net Profit 273 352 29%
Combined Ratio 126% 121% -5pp

e Inthe first quarter of the year, the total fund managed by Aksigorta reached 14.6 billion TL,
marking a 38% year-on-year increase, while the annualized average return rate (interest and
exchange rate gains) was 32%. Excluding the impact of the temporary valuation loss, the
annual quarterly return rate for the first quarter was calculated at 43%

Our Strategic Priorities

We continue to pursue our growth strategy, focusing on expanding in profitable products while
maintaining a strong capital adequacy level. In this context, we are also focusing on capital efficiency
and financial discipline.

Maintaining our core strategy in premium production, we proceeded with the following actions in
2025.

e As part of the collaboration between Aksigorta and Teknosa, all necessary infrastructure and
integration developments have been completed to offer insurance products such as
Teknogaranti and Extended Warranty for electronic devices sold through 173 stores and
teknosa.com.

e In the January—March 2025 period, 17% of our total agency premium production was
generated by 933 new agencies added to our portfolio over the past five years. As of 2025, our
total number of agencies stands at 3,666.

e In line with our strategy to enhance the effectiveness of digital channels, the production of
TCIP policies via the Akbank Mobile app has been exceeding 1,000 policies per month. With
this performance, Akbank Mobile holds a leading position with a 57% share of total TCIP
production in the free channel

e Qur first embedded product in the non-life segment, Credit Card Unemployment Insurance,
has been integrated into credit card applications made through Akbank Mobile. As a result, in
the first quarter of 2025, the uptake rate of unemployment insurance in credit card
applications reached 38.5%



